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Salah satu toko ritel yang berkembang pesat saat ini adalah toko 
“Stroberi”. Penyajian barang dagangan dari toko ini menggunakan konsep 
hands-on display, dimana konsumen dapat melihat, menyentuh, dan 
mencoba sendiri aksesoris yang ingin dibelinya.  
Penelitian ini bertujuan untuk mengetahui pengaruh persepsi 
konsumen atas desain toko yang menggunakan konsep hands-on display 
terhadap store repatronage intentions dan shopping experience costs, serta 
mengetahui pengaruh shopping experience costs terhadap store repatronage 
intentions di toko aksesoris “Stroberi” Surabaya. Jumlah sampel yang 
digunakan dalam penelitian ini adalah 100 orang yang pernah berbelanja di 
toko “Stroberi” di Surabaya. Teknik pengambilan sampel yang digunakan 
adalah purposive sampling yaitu penarikan sampel dengan pertimbangan 
tertentu. Beberapa pertimbangan yang digunakan dalam memilih responden 
adalah responden adalah wanita, karena biasanya yang sering membeli 
aksesoris adalah seorang wanita, responden berusia 17 tahun ke atas, dan 
pernah berbelanja di toko “Stroberi” Surabaya minimum 3 kali dalam 
jangka waktu 1 tahun terakhir. Teknik analisis data yang digunakan dalam 
penelitian ini adalah analisis structural equation modeling atau yang biasa 
disingkat SEM dengan menggunakan program LISREL 8.7.  
 Hasil penelitian menunjukkan pengaruh yang signifikan antara 
persepsi desain toko berpengaruh terhadap shopping experience costs, 
shopping experience costs berpengaruh terhadap store repatronage 
intentions, dan shopping experience costs merupakan variabel intervening 
antara desain toko dan store repatronage intentions. Sedangkan desain toko 
tidak berpengaruh terhadap store repatronage intentions. 
 










INFLUENCE CONSUMER PERCEPTIONSOF STORE DESIGN TO 
STORE REPATRONAGE INTENTIONS WITH SHOPPING 
EXPERIENCE COSTS AS INTERVENING IN ACCESSORIES 





One of the fast retail store that is growing rapidly now it is a 
“Stroberi” store. The “Stroberi” store it had a unique design with the 
variation of the wall pink and white. The presentation of merchandise of 
this shop means of the concepts hands-on display, where customers can see, 
touching, and tried to own the accessories that want to purchased.  
Research is aimed to know the influence of consumer perceptions 
on design a shop to use this concept hands-on display against store 
repatronage intentions costs, and shopping experience and knowing the 
influence of shopping experience costs against store repatronage intentions 
in a shop accessories “Stroberi” Surabaya. The number of samples used in 
this research is 100 people who have been shopping at “Stroberi” storesin 
surabaya. The technique of the sample used is purposive sampling that the 
withdrawal of samples with certain consideration. A number of 
considerations used in choosing respondents, where respondents are women 
because usually often buy accessories is a woman, respondents aged 17 
years old and over and never of shopping “Stroberi” stores  Surabaya 
minimum 3 times in the period of 1 last year. Engineering analysis of data 
used in this research is an analysis of structural equation modeling or usual 
abbreviated SEM with using program lisrel 8.7.  
The results showed a significant effect between perceptions of 
store design costs affect the shopping experience costs, shopping experience 
costs influence store repatronage intentions and shopping experience costs 
an intervening variable between store design and store repatronage 
intentions. While the store design does not affect the store repatronage 
intentions.  
 
Keywords: store design, shopping experience costs, and store repatronage 
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